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Indonesia’s Economy at a Glance, by GDP
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Indonesia’s Investment Realization in 2023

48%
52%

DDI
Rp674,9 T

(around US$43 B)

Total

Rp1.418,9 T
(US$90,2 B)

FDI
Rp744,0 T
(around US$47 B)

52,4%
47,6% 48%

52%

Java

Rp730,8 T
(around US$46 B)

Total

Rp1.418,9 T
(US$90,2 B)

Non-Java

Rp688,1 T
(around US$43,4 B)

51,5%
48,5%

FDI and DDI Investment Java and Non-Java Investment

2024

US$ 105 B

2023

US$ 89.9 B

Reached 101.3% from the 2023 target of 

Rp1.400 T (US$ 89,9 billion) 



FDI and DDI by Sector (%) FDI Distribution by Region (%)
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Retail & E-Commerce
To tap into a large, young and increasingly wealthy 

population 

Service

Pharmaceutical and Chemicals

Other Sectors:

Textiles

Pharma

Digital Economy 

Geothermal 

Palm Oil 

Iron & Steel

Automotive

Oil & Gas 

Cosmetics 

Coal Gasification 

Food and Halal Industry

Business Potentials

• Largest Muslim population in the 

world, with around 87.2% of its 

population being Muslim.

• Cooperation between Indonesia’s 

Halal Institution (BPJPH) and 

ChileHalal shows commitment to 

support recognition and mutual 

acceptance of halal certificates.

• Indonesia is only behind China and 

India in Asia regarding the number of 

active social media users, 

with 60.4% of its total population 

connected on its many social media 

platforms. 

• With more than 210 million internet 

users, Indonesia is one of the 

countries with the highest number of 

internet users in the world.



Indonesia’s Top 5 Trade Partners (2023)

Value of Exports 

from Indonesia

Value of Imports 

to Indonesia

$64.94B $23.25B $20.78B $20.29B $12.46B

$62.09B $16.52B $11.28B $10.53B $10.25B



Top 5 
Indonesian 
Exports ($B)

35%

23%

21%

12%

9%

Mineral Fuel, 43.57

Fat & Animal/Vegetable Oils, 28.45

Metal and Steel, 26.70

Machineries, Electrical Equipment, and Parts,
14.35

Vehicles & Parts, 11.15





World Competitiveness Ranking 2024
From 34 to 27

2020 2021 2022 2023 2024

40 37 44 34 27

+3 -7 -10 +7

Four Key Indicators:

1. Economic Performance

2. Government Efficiency

3. Business Efficiency

4. Infrastructure



Infrastructure Challenges

Political Policy Post-Inauguration

Labor force dynamics and 

availability of talents

Regulatory Environment and Business Licensing Process

Considerations

Minimum paid up capital

Average Minimum Registered Capital (USD)
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You can also reach out to us directly via mail:

jennifer.halim@dezshira.com

And feel free to connect with me on        :


	Slide 1
	Slide 2: Our Services
	Slide 3
	Slide 4: Indonesia’s Economy at a Glance, by GDP
	Slide 5
	Slide 6: FDI and DDI by Sector (%)
	Slide 7: Business Potentials
	Slide 8: Indonesia’s Top 5 Trade Partners (2023)
	Slide 9: Top 5  Indonesian  Exports ($B)
	Slide 10
	Slide 11: World Competitiveness Ranking 2024 From 34 to 27
	Slide 12: Considerations
	Slide 13
	Slide 14

